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PUBLIC ART PROSPECTUS – RFP  

A Nebraska One Percent for Art Project 
 
ARTWORK SITE (3 PROJECTS):   
University of Nebraska-Omaha 
College of Public Affairs and Community Service Bldg.  

 

DEADLINE:  OCTOBER 9th, 2007 



 

 

 
I.  ELIGIBILITY:   
This Request for Proposals (RFP) project competition is open to all professional public artists or 
artist teams, including those who are new to the field of public art, throughout the United States.   
 
The College of Public Affairs and Community Service holds the value of diversity central to its 
mission, and strongly encourages artists from diverse backgrounds apply for this project.  
 

A. The University of Nebraska recognizes the importance of a strong culturally 
diverse business community and the positive impact that successful businesses 
have upon the people of the State of Nebraska.  The University of Nebraska 
assumes a leadership role in actions that will provide business opportunities for all 
businesses in the State of Nebraska. 

 
B. Accordingly, The University of Nebraska reaffirms its policy of providing 
equal opportunity to small business enterprises and to minority, disadvantaged and 
women-owned business enterprises in all aspects of the University’s procurement 
and contracting activities.  This includes procurement of or contracts for operational 
supplies and equipment, construction projects and materials, service contracts and 
lease agreements.  It is also the University’s policy that any person or business 
seeking the opportunity to do business with the University shall not be 
discriminated against on the basis of race, color, religion, sex, national or ethnic 
origin, age, disability, marital status, or veteran status.  The University of Nebraska 
conducts its procurement and contracting activities in a manner designed to 
prevent unlawful discrimination. University policies are consistent with applicable 
state and federal laws and regulations prohibiting unlawful discrimination.  (Equal 
Opportunity Statement, UNO) 

 
II.  RFP PROJECT SUMMARY:    
 

 RFP SUBMISSION DEADLINE:  5 P.M., TUESDAY, OCTOBER 9TH,  2007 
 

The University of Nebraska at Omaha College of Public Affairs and Community Service 
(CPACS), in accordance with the State of Nebraska One Percent for Art legislation, seeks 
artwork for the new College of Public Affairs and Community Service building, presently under 
construction on the campus of the University of Nebraska at Omaha, in Omaha, Nebraska.  A 
committee has been formed to administrate this process: the CPACS Artwork Selection 
Committee. 
 
The artwork requirements consists of three separate projects.  Artists may propose artwork for 
any, or all, of these: 
 

1. North Entrance Aerial Installation/Sculpture (BUDGET: $40-60,000) 
2. Multi-Departmental Storefronts (Eleven objects) (BUDGET: $70-90,000)  
3. West Entrance Exterior Space Installation/Sculpture (BUDGET: $25,000)  

 
The CPACS Artwork Selection Committee’s interest is in timeless, highly visual, original 
permanent artwork.  This artwork will enhance the student and visitor’s experience of the 
CPACS building architecture and learning environment while addressing the unique connection 
that exists between the student body, faculty and community as defined by the CPACS mission 
statement, departmental themes and college culture. 
 
 



 

 

III.  CPACS BACKGROUND: 
 

a.  CPACS MISSION: 
 

CPACS MISSION STATEMENT 
The College of Public Affairs and Community Service (CPACS) prepares 
students for careers in the human services and in the public and nonprofit 
sectors. In all of its efforts, CPACS embodies UNO's commitment to serve its 
communities.  The college's teaching, research, and service activities are 
focused on the critical concerns of society and on helping to develop solutions 
for the challenges of contemporary living. 

 
General Mission of the College 

 
The College of Public Affairs and Community Service (CPACS) was created amidst the 
social and racial turbulence occurring in Omaha in the early 1970s to ensure the 
university was responsive to the critical social needs and concerns of our community 
and state. Central to the new college's mission was the provision of educational and 
training programs of the highest caliber that would prepare students for careers and 
leadership in the public service. Today, the College remains the only such institution in 
the United States to include "Community Service" in its title.  

 
Overarching Ethos 
An important dimension of CPACS is its applied mission. Faculty and staff are united in a 
common mission to serve the students, the institution, and the larger community.  In doing so, 
they must blend, in a unique way, both theory and practice. It is this necessary tension between 
theory and practice that simultaneously brings forth innovation in practice and insight in theory.  
Further, it is at the boundaries of this intersection between theory and practice that one 
encounters not only the “imaginary”—the normative ideal of how things should be; the 
“symbolic”—the world of politics, social relations and everyday life; but one also encounters the 
“real”—the traumatic, the unalterable events that bring both tragedy and joy to the surface of 
human experience. It is these three dimensions, the imaginary, the symbolic and the real, along 
with the singularity of the narrative of each of our lives that constitute the human endeavor.  
Such a view frames the commitment of CPACS faculty and staff in working on behalf of others.  
 
Enclave for Dialogue 
The CPACS mission emphasizes community, collaboration and communication.  As noted in the 
mission statement, the College values collaboration with internal and external constituencies 
that share the mission and/or benefit from CPACS programs. Such a view reflects an 
awareness of, respect for, responsiveness to, and a reflection of the needs and contributions of 
a diverse populace. Further, the College values open communication among our faculty, staff, 
students and community stakeholders.  In holding this perspective the College is an enclave for 
dialogue with the community, with other practitioners, with students, and with other academics.  
 
The metaphor of CPACS as a social enclave connotes the idea that the College and its new 
building comprise more than a physical structure which houses people who carry out a set of 
technically defined functions. Rather the College, and the social relations that constitute it, are a 
locus for social engagement and for creation of shared meaning. In a word, social process—the 
process of relating to others, an engagement of social experience—is a prerequisite to all 
human action.   
 



 

 

 
 
CPACS Central Values 

·  Transparency in all of the colleges’ administrative, academic, and community 
interactions.  

·  The value of our local, regional, national, and international community in the design, 
implementation, and evaluation of our academic, research, and outreach programs.  

·  Collaboration with internal and external constituencies that share our mission and/or 
benefit from our programs.  

·  Awareness of, respect for, responsiveness to, and a reflection of the needs and 
contributions of a diverse populace.  

·  Open communication among our faculty, staff, students and community stakeholders.  

·  Responsiveness to the changing challenges of contemporary living in a democratic 
society.  

·  Positive Contributions to the public service and the broad spectrum of academic 
programs that are incorporated in our programs.  

·  Meaningful engagement in our local, statewide, and professional communities.  

·  Nationally recognized programs.  
 
(See IX. Supporting Materials, #3: CPACS Departmental Mission Statements for a comprehensive outline of the 
CPACS mission, values and departmental functions.) 

 
b.  CPACS ARCHITECTURE: 

 
Building Tenancy 
The following UNO Departments will be housed in the remodeled building and comprise the 
College of  Public Affairs and Community Service: 
 

Aviation Institute 
Gerontology 
Center for Public Affairs Research 
(CPAR) 
Criminal Justice 
The Dean’s Office 

Division of Continuing Studies 
Goodrich Scholarship Program 
Public Administration 
Social Work 

 NASA Nebraska Space Grant 
 

 
In addition, these additional college departments, services and features are to be located in the 
building: 
 

University Television/Radio 
Communication 
Maintenance and Utilities 
Classrooms to be used by the entire campus, such as the 300 seat lecture hall and 
Distance Learning Classroom. 



 

 

IV.  PROJECT DESCRIPTION: 
 
a.  OVERVIEW 
The CPACS prospectus is composed of three artwork projects with diverse concepts: an 
exterior piece; a suspended interior work; and a series of storefront displays placed throughout 
the building.  Artist applicants may choose to apply for one, or any number of the projects.  The 
primary concern of CPACS is that the unifying theme, the mission and goals of the college as 
outlined, is demonstrated within the works in a creative and enduring manner. 
(See IX. Supporting Materials for detailed architectural narrative, renderings, floor plans and project siting.) 

 
 
b.  SPECIFICATIONS 
In addition to the relevance to CPACS mission, artwork must satisfy reasonable standards of 
permanence and safety, meeting all relevant codes required for public places, and offering 
reasonable proof of soundness against theft, vandalism or excessive maintenance and repair. 
Artwork for all three projects included in the CPACS prospectus must meet the following 
specifications: 

1. All work must be safe, tamper-resistant, and easily maintained, regardless of ease of 
public reach. 

2. Artists should approach the project as a permanent installation when considering 
materials.   

3. All work must be of an appropriate size and design so that it will not create a hazard 
for impaired pedestrians or use of maintenance equipment. 

 
c. SITING 
 
i.  Project #1: North Entrance Aerial Installation/Sculpture 
 

BUDGET: $40 - 60,000 
 
A focal point of the building is its two- story atrium. The CPACS Artwork Selection Committee 
will recommend an artwork for the atrium that adds value in two fundamental ways:  The artwork 
will have aesthetic resonance and will also, in one form or another, embody the identity of the 
College.  The installation designated for the atrium should not be imposing but bright, open, 
inviting and transparent.  A basic requirement for the work chosen for this location, which 
encompasses the atrium and commons space, is that the art will have to be suspended over the 
entry way.  This work must fit into a space approximately 15’ x 15’x 8’ in dimension.  The 
surface available for mounting suspended works is engineered for 2,000 lb. Adjustable 
overhead lighting is being incorporated into the construction of the space. 
 
ii.  Project #2: Multi-Departmental Storefront Sites 
 

BUDGET: $70,000 - 90,000 

Eleven Multi-Departmental Storefront Sites are required which represent the various UNO 
Colleges housed in the Building. These works should be inspirational to viewers; they should 
provoke reaction and inspire dialogue related to the college’s mission and identity.  These 
pieces may also incorporate themes for the individual departments. The proposed Departmental 
Storefront locations are:  

2 A: NASA Space Grant: This work must fit into a space approximately 18” W' x 7’H  



